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These are the TOP 2 things we hear
from our readers.
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<2 HOMETOWN SAVVY

Salem Direct Mail Advertising - Now Available

QUALITY...Designs You Will be Proud of

v" Thoughtful designs printed on high-gloss durable paper
v Huge creative design library in over 100 business categories ensuring ads work for you

PROFFESIONAL...Experience You Can Trust

v" Over 12-years of direct mail magazine style advertising publishing experience
v Serving Eugene/Springfield and Corvallis/Albany markets as well

AFFORDABLE...Pricing and Options You Can Afford
v Five issues produced each year with low cost monthly billing plans available

DISTRIBUTION...USPS Direct Mail Advertising will Increase Your Ads Visibility
v Large wide area mail distribution and targeted single-family homes
v' Expanded distribution and options coming in Fall of 2021

LIFESPAN...Consumer Retention You Demand
v" Proven designs and formulated layouts to ensure readership and use
v' Amazing 8-week lifespan

Your customers love, read and our magazines, including the hard-to-reach higher income consumers.
So do the new customers you are trying to reach!

Al 1T

HOMETOWN SAVVY

the Fall Season

ADVERTISE YOUR BUSINESS WITH US!

RETAIL

S Let's work together and increase your sales!

e Reserve Your Space Today!
N S

CRISDENTAL

CARING @ TRUSTED

— g N Why USPS direct mail advertising
\ & .9 - Because...EVERY HOME RECEIVES MAIL!

503.446.6796 | www.HometownSavvy.com | brian@htsavvy.com
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Salem Direct Mail Advertlsmg Now Available
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45, OOO Micro-Targeted Salem Homes Malled Each Issue

Contractors - this includes over 30,000 owner-occupied households

“V‘“’“e DISTRIBUTION BY ZIP CODE
A
T . South Salem
; Hayesville ? @ 97302 South Commercial (all single-family homes) 13,000
\ 97306 South Salem (only home owners) 5500
wEsT SALEM v Middle Grove (735) Lardon Rd NE ’
‘ . m West Salem
%; 97304 West (only home owners) 6,000
. CENTRAL
Mailed > . e Central & East Salem
Areas are o Brom e 97301 Downtown & Lancaster (all single-family homes) 10,500
H |g h||g hted SALEM 97317 East & S. Lancaster (all single-family homes) 10,000
in Yellow D Total Distribution 45,000
P @
i SOUTH SALEM 7 ;
® 7~ Published 5x/year:
s L i Early Spring, Spring, Summer, Fall and Holiday
(858
v cam o . . .
® Expanded Distribution Coming in Fall of 2021
G
Z — o
, Additional Distribution Available in:
H lle

I e Corvallis/Albany (32,000 homes)
' e FEugene/Springfield (63,000 homes)

503.446.6796 | Hometownsavvy.com
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Early Spring, Spring, Summer, Fall and Holiday
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DIRECT MAIL
MICRO-TARGETED DELIVERY

We use a highly specialized approach to select and
mail a combination of qualified hand picked individual
homes in some neighborhoods as well as all homes
in the areas best neighborhoods. This results in an
extremely sophisticated distribution primarily mailed

only to the best earning consumers.

(See Why in the followng pages)

POWERFUL BRANDING

Our BEST in class ad designs, together with wide area
distribution, exclusive offers and top business names
ensures your ad will be viewed over and over again.

PASS ALONG RATE

2-3 people will read, use, and talk about each issue
multiple times over an incredible 8 week lifespan. Our
magazines generate nearly 3 million impressions each and
every year for our advertisers.

N 5417622747

Regular ROP Magazine Ad Placements &
Dedicated Loose/Freestanding Inserts Available

SERVICING THE
MID AND LOWER
WILLAMETTE VALLEY
MARKETS

e EUGENE / SPRINGFIELD

e CORVALLS / ALBANY

AFFORDABLE HIGH
QUALTY PRODUCTION

Full color, heavy premium gloss paper and thoughtful
layouts guarantee every ad stands out and receives
the maximum amount of impressions possible.

Our 10+ years of experience ensures call-to-action
creative results in increased sales at a price your
business can afford.

DIGITAL PRESENCE

Packaged with our premium online solution, your ad
will reach the right audience, provide the exposure
and result in the sales you demand.
WWW.HOMETOWNSAVVY.COM

541-378-3044 « www.hometownsavvy.com
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Our BEST Size for Small Business!

20% OFF *. Landscape Construction - Fencing - Irrigation - Backflow
Your Entire Ticket ! Helikson and Sons 541-600-7461
oy  Ordrs:

liksonandsons.com + heliksonandsons@gmail.com

lo%off

Any Job over $1,000

541-683-5835

1801 Willamette St. « Eugene

(at the Meridian Building)
www.UncommonScentsMeridian.com

541-485-9176
296 E. 5th Ave. Eugene

PRESENT THIS AD FOR

YOUR FAVORITE ITEM WITH THIS COUPON
(Limited time offer. Expires 11/30/2020.)

) 541-393-7072 . Limit 1 coupon per customer. Discount taken off one regularly priced item.
FREE LOCAL DELIVERY 769 Monroe St..

MyDoterra.com/BonnieLane/

B BUDGET
_ Northwest Vines - BL'NDS

vice for every budget

20% OFF

Your Entire Ticket

Valid for Outside Seating and Carry-Out Orders
(Dining Room as Allowed)

B F »
e

SAVE \\
W %,

\ OFF
Buy More - Save More \Our Blind and Shade

\_ Products /'
Summer Sale! . T THE

541-485-9176

296 E. 5th Ave. Eugene
(at the 5th Street Public Market) WWW nwburgers com

Coupon Required. Limit 1 per Order. No Split Tickets. Not valid with any other coupons or discounts from
regular price. Void on delivery service orders. Other restrictions may apply by restaurant. Expires 4/30/2021

FREE Shipp]ng Visit our store for details

on purchases over $50 Budget Blinds of Linn & Benton Counties
with promo code: SHIPSO 633 NW Hickory St., Ste. 120 ¢ North Albany
541-738-2806 | www.budgetbiinds.com/albany-corvallis-or/

FREE Extra Issue with Your 5-Issue Signh-up

Get six issues for the price of five, and lower your payment from $145/month (as shown below) to $125/month

1/8 Page

Ad Size: 3.625’w x 2.125’h

I 5 PER MONTH
WITH YOUR ONE-YEAR / 5-ISSUE SIGN-UP
AND OUR FLAT RATE BILLING PLAN OPTION
5 issues x $350 issue + 12 months
Two-issue package for ads placed in just the late-Spring & Summer issues
- billed at $195/month over four months -

503.446.6796 | www.hometownsavvy.com

Regular Price



Owner
Cross-Out

Owner
TextBox
Our BEST Size for Small Business! 

Owner
Rectangle

Owner
TextBox
Two-issue package for ads placed in just the late-Spring & Summer issues
- billed at $195/month over four months - 
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1/8th Page Ad Size • AFFORDABLE & EFFECTIVE
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FREE Extra Issue with Your 5-Issue Sign-up
Get six issues for the price of five, and lower your payment from $145/month (as shown below) to $125/month
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H i

3.625"w x 3’h 3.625"w x 4.75°h

Advertising Sizes and Specifications
Please make sure all submitted ads and artwork fall within the
following guidelines.

Color:

All final layouts must be provided in CMYK. Please convert all PMS,
7.75' x 3’ 7.75'w x 4.75°h

7.75'w x 6.5"°h Bleed Size: 8.5'w x 11°h
Trim Size: 8.375"w x 10.875
Within Black Border: 7.75"w x 10”h

2020
PRINT SIZES

& SPECS

Spot and RGB colors accordingly. Printing will be 4 color process.

Formats:
For ads that are already designed, we prefer a 300 dpi Adobe
Acrobat PDF. We can accept layouts in Adobe InDesign (.indd),
Adobe Illustrator (.ai) or Adobe Photoshop (.psd). AS LONG AS ALL
OF THE SUPPORTING FONTS, LOGOS AND PICTURES ARE INCLUDED.
If created in Adobe Illustrator and artwork is print ready, please

convert text to outlines.

Ad Design Services:
Ad design services are available. Most are provided
in ad design pricing.
If providing digital images, please provide images that are at least
300 dpi.

* Pulling logos or images off websites results in low quality that we
are unable to print and can be prohibited by law. Please send in

high resolution assets you own for your ad design.

Bleed Size: 17"w x 11°h
Trim Size: 16.75"w x 10.875
Within Black Border: 16.5"w x 10”h

541-378-3044 » www.hometownsavvy.com
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Wellness Advocate L J

(“derisrina Cflibac ( Naon

Buy One - Get One

F R E 4 ' Helikson and Sons 541-600-746

122 ar 16
® Vegan Snacks I Shakes Y Kombucha on Tap
= Kombucha Floats SoMAR l

541-393-7072 i
769 Meonroe 5t. * Eugene

{Located mext fo Swoet Life)

& MEMBERZ0

ORDER OMLINE www northweaestvines com

'| % FREE Shipping

51 on purchases ovar $50
FOUI ENTINE Wine ofcker with prom o SHIPSD
with promo code: ISCOUNTS

A1_7728_980E | . i .
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| % SAMANTHA BRELSFORD I

SIMPLE WILLS & TRUSTS
3 POWERS OF ATTORNEY
\ ADVANCE DIRECTIVES 1
#s -~  AFFORDABLE FLAT FEE PACKAGES

ONLINE APPOINTMENT SCHEDULIN G

WWW.BRELSFORDLEGAL.COM

S0 MINUTE

('UNSI__fIII'.-l'I'l[]H
SLT35.70 | Vieal Appointments Avaliable @
1310 Coburg Bd, Ste 10 | Engene

Snfiie T, R SR L, LS

FREE

with the purchaza of an adult hair cut or color service
Valus 530

Coupssa Ferpised, Ofst el Broagh Seprvber 31, 2013

Flocss mavien thisad o ime of looking
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FREE
Lunch Entree
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541 505-8009 2794 Shadow View Dr.

Crague spmared. B spdicotuochin, it |t febbe ot sl imn dails s b i it sty iwcominns. Erguies 801 1710

e I
Your Initial Home Cleaning
Ower 5100

@

$100 off

Your First § Cleonings

Cowpon mouired Resinichicrs spply Expires & X000
W rrandion offies of tirseof becding

Call Today
N 541- ?au 5883
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301 Marth Delsa Highway,
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Free Dessert ) 15 off the
with the F'-.J[n h:-i e Purchase of
] $60 or More

S4Rr & cRIL

DAalL’

HAPP
HOUR
2pm - Spm &

Bpm - Close

ED'“E Off Sushi Rolls
fdos! roaty-

Honday _. Purchases of
$30 or more

M—\:lli |I o bk e ol < "ﬂ.lhﬂ'ﬂ:?’.“l"\.
_ a0 e e e o iy e aflers

'\-Ir viid ar Mol [ ..-.r-..-?'

Lunch Specials starting at $8.95 (Monday-Friday)
] 281 Valley River Center | 541-344-3888 | www.FujiEugene0OR.com

Dining Coupon

Gift Card 5PEIE’I|5

We Appreciate
Your Support




Thinking of Buying or Sellin

—

g a Home?

We want to be your Realtor for life!

» 5tress Free Proven Results
® Most Referred Realtor in the Area
- * Currently Ranked #1 in Lane County
Jamie Paddock S ¢ Licensed in the State of Oregon

Principal Broker / Owner e

541-484-6000
2763 Shadow View Drive » Eugene =
www.jamigpaddock.com IB MLS @

Hance
¥Wood ReSnisking - Darw Righ™

Get the beauty and durability
:;.-'l'-.. 'l ream |':-{ and the
convenienoe ang | 0 I-I-I H Il:: | ] ||| :I'|'

asire, Gat it all with

$100 off

Kitchen Cabinet Refinishing

341 -??9-%63
www.nhance.com/southernoregon
CCB#174115 :

bl iy dosmprod A e
Hot volid with ather oler oo discoeats.
spires 1301417
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MAIL LIST DISTRIBUTION
i{ TO THE RIGHT HOUSEHOLD
L. BENEFITS YOUR BUSINESS?

What is a Micro-Targeted Mail List?

Most direct mail products will mail every home, apartment and trailer in order to achieve complete saturation of all the neighborhoods in a zip code

or carrier route. This is done by many direct mail publishers primarily to lower both the cost of postage and the mail list acquisition cost. While these
complete saturation type mail lists will benefit some restaurants and businesses who can sell goods and services to lower income earning or younger
consumers, if your marketing focus is on middle class to affluent homes and families, with more disposible income, then you are most likely overpaying for
distribution reaching the wrong consumer base. Additionally, you may be missing distribution to the qualified homes you seek to reach.

Hometown Savvy® micro-targeted specialized mail lists fix this problem. Each carrier route is critically evaluated based on the average household and
owner-occupied income, average home value and the owner-occupied percentage of the overall carrier route to determine which neighborhoods in each
zip code would be considered better middle class and affluent neighborhoods versus those considered to be lower income.

OUR PROCESS
Step one...ensure our list includes every single-family home in the middle class and affluent neighborhoods identified per above as well as some selected
better apartment complexes.

Step two...ensuring we don’t miss distribution to additional qualified homes in the other neighborhoods not selected in step one, we use a different list
(based on property tax and valuation) identifying single-family households that have a FMV exceeding a base threshold (generally of $250,000 or more).
This secondary list is a home by home selection criteria vs all homes in a neighborhood. We combine the homes identified in step one and step two to
create one wide area mail list.

The Hometown Savvy® approach results in huge benefits to the advertiser:
By excluding the lowest-income households, the Hometown Savvy® wide area single zone micro-targeted distribution means you don’t have to over-pay
for two or more zones with the other direct mail companies to reach those same homes.

The Hometown Savvy® methodology results in a distribution to nearly all of the areas qualified middle-class and affluent homes in the area with little
distribution to lower income consumers ensuring our readership has disposable income and discretionary spending.

You'll find that our readers:
+ Spend 3.2 times more than the average household.
 Make over 60% of the areas total earned income
+ Hold over 70% of the area’s consumer wealth
+ Are mainly educated earners, doctors, executives, professionals and business owners
« Are primarily 30-64 years of age (Baby Boomers and Gen Xers)
- Statistically proven to use paper coupons at least once a month.
+ Hometown Savvy® magazines generate more calls, visits, revenue and up-sales by targeting consumers with spending power.

541-378-3044 « www.hometownsavvy.com






